
 

A R T S  I N I T I A T I V E  
 

ORGANIZATIONAL INTERIM REPORT due   
 

THIS FORM IS ALSO AVAILABLE ON LINE <www.larac.org/InterimReport.html> 
 

Send completed Interim Report by due date via email (anne@larac.org), fax (798-9122), or  
mail  (Anne Smoczynski, LARAC, 7 Lapham Place, Glens Falls, NY 12801) 

Questions?  Call 798-1144, ext. 4 
 

 
ORGANIZATION NAME: __________________________________________________ 
REPORT PREPARED BY: __________________________________________________ 
PHONE: ____________ EMAIL: _______________________________________ 
DATE OF REPORT:    __________________________________________________ 
 
1. a.  Name of Funded Event(s) 
 

b.  Describe to what extent your organization has already prepared for the activities 
referred to in its contract with LARAC. 

 

 

 

 

 

 

 

 

2. List dates, times, locations, & fees of upcoming funded programs.  If not yet known, 
please contact the Grant Director as soon as the information is available. If you are 
presenting a series, please list each event/performance & provide the above information. 

  

List each Event Date Time Place (be specific) Ticket/workshop Fee 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

 



More information, more easily . . . 

www.LARAC.org 
Find artists, arts organizations, arts services, and more . . . 
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3. Is your organization having any difficulties in carrying out the activities for which it 
received the grant?    If so, please explain. If changes need to be made other than 

date and time, you MUST fill out a Request Change Form BEFORE the change 
is made. Not receiving permission for changes may jeopardize current and future funding. 

 

 

 

 

 

 

 

 

 

 

 

 

4. State the ways your organization will advertise this program.  As part of your Final 
Report, you are expected to send proof of announcing or advertising your events, paid or 
unpaid.  

  

List the types of free 
advertising you will use. 

Specifically name any 
paid advertising 

Approximate price of the 
paid advertising 

   
   
   

   
   
   
   
   
 

 
REMINDERS 

1. Public Credit statement and logos must appear on all promotional materials.  Press 
releases should contain the public statement. 
 

2.  Check if you need Public Credit Posters sent to you for posting at your event. 
(Must have posted if there are no programs at your event.) 
 

3.  Compliance on returning Interim and Final Reports is a consideration for future 
funding through this grant program. 

 

 


